Learning Goals and Scales
2016-2017
Rigorous Learning Goal/Scale

	Course: 
	Marketing 2 Honors:  Unit 1

	Score 4 

Additional Success with the complex content and concepts—inferences, novel applications
	In addition to score 3.0 performance, the student demonstrates in-depth inferences and applications that go beyond what was taught.




Student makes no major errors or omissions regarding the score 4 content

	Score 3 

Mastery of complex content and concepts of learning goal
	TARGET LEARNING GOAL: The student will develop pricing strategies.

· Compare pricing quotation options.
· Explain the relationship of price to consumer perception of quality.
· Identify factors of on-line pricing.
· Contrast pricing strategies.


Student makes no major errors or omissions regarding the score 3 content

	Score 2 

Success with simpler content—vocabulary, foundational skills 
	The student will recognize or recall specific vocabulary or basic content, such as:  

Pricing, Cost-Plus Pricing, Full-Cost Pricing, Incremental-Cost Pricing, Break-Even Analysis.

The student will perform basic skills or process, such as: 
· Explain a price quotation.
· Summarize a consumer’s perception of quality.
· List factors of on-line pricing.
· [bookmark: _GoBack]Define pricing strategies.


Student makes no major errors or omissions regarding the score 2 content

	Score 1 

Partial success with help
	
With help, student achieves partial success at score 2 content and/or score 3 content


	Score 0          
No success even with help
	
Even with help, no success




Rigorous Learning GoalScale

Course:

Nirkeing T ovors: U T

Seored

T X s, e ek e
s nd o £ o o s

™ | o
L R
(Mo wrsegies. -
[rn—
==k oy e
ST S S P T P
e~
T
ST

Scorco

Iy

[ER—




