Belleville High School

Business Education Career and Technology 

Mr. Woodring – Instructor
.

COURSE SYLLABUS

Sports and Entertainment Marketing

Instructor: Mr. Woodring 

Department: Business Education Career and Technology 

Room: 214,213
Time:  10.35-11.19, period 4, Monday thru Friday

Time:  1.47-2.31, period 8, Monday thru Friday

E-mail: Corey.Woodring@belleville.k12.nj.us
Phone: 973-450-3500

Credit: 1/2 year course

Prerequisite: None 

NATIONAL BUSINESS EDUCATION STANDARDS CROSS-REFERENCED WITH NEW JERSEY ACADEMIC STANDARDS: 

I.  DESCRIPTION OF COURSE

Sports and Entertainment Marketing will focus on one of the fastest growing careers in the United States – sports and entertainment.  Marketing is the tool that has allowed the United States economy to be one of the most successful in the word.  Fans and companies spend billions of dollars each year on sports, making this industry an important part of the modern economy.  Additionally, entertainment is one of the largest United States exports.  This class will take you on a step-by-step journey through the world of marketing.  You will learn the basic functions of marketing and how to apply them to sports and entertainment.  This course is geared towards students who have a profound interest in the world of sports and entertainment.

II. INSTRUCTIONAL MATERIALS

A. Sports and Entertainment Marketing; Kaser and Oelkers: South-Western 2001

B. Teacher-Prepared Teaching Materials, Quizzes and Tests

C. Supplemental Materials provided by teacher

III. METHODS OF INSTRUCTION

A. Cooperative Learning

B. Class Discussions/Mini-Lectures

C. Computer Simulations/WebQuests

D. Resource Speakers, Class Trips
E. Teams/Group Work

F. Computers, You Tube Video, DVDs and Other Supplementary Materials

IV. STUDENT REQUIREMENTS

A. Students are expected to attend class daily and complete assigned work.

B. Students will be given projects that will help to demonstrate their mastery of specific performance objectives.  In order to successfully pass this course, students will be expected to obtain a minimum average passing score of 70% on all evaluations.

V. TEACHER COMMITMENTS

A. The teacher will instruct the students in the areas listed in this course syllabus and in accord with National Business Education Association Standards and New Jersey State Standards.

B. Grade and progress reports will be made to parents/guardians and administrations in accord with district policy.  Telephone and/or e-mail contacts will be made to parents when and if the need arises.

C.  Students in need of additional assistance beyond regular class time should seek personal assistance from the teacher.

IV. CONCEPTS AND SKILLS

During this half year course, we will address the following concepts:

A. What is Sports and Entertainment Marketing?

1. Marketing Basics

2. Sports Marketing

3. Entertainment Marketing

4. Recreation Marketing

B. College and Amateur Sports

1. Marketing College Athletics

2. Economic Impact of College Athletics

3. Amateur Sports
C. Professional Sports

1. Big League Sports

2. Attracting a Professional Team

3. Agents, Managers, and Ethics
D. Marketing Products and Services Through Sports

1. Using Sports to Market Products

2. Sponsorship

3. Promotion

4. Endorsements

E. Public Image

1. Public Relations

2. Fans

3. Publishing and Speaking Engagements

F. Advancing the Cause

1. Community Service

2. Sports Camps

3. Workshops

G. Entertainment Industry

1. Entertainment Profits

2. Distribution of Entertainment

3. Marketing Music and Theater

4. Awards and Annual Events

5. Entertainment Marketing Careers

H. Marketing Entertainment

1. Customized Entertainment

2. Entertainment Technology Marketing

3. World Entertainment Marketing

I. Recreation marketing

1. Recreational Sports

2. Travel and Tourism

3. Resorts and Theme Parks

4. Recreation Marketing Careers

J. Marketing Plans

1. Promotion 

2. Marketing Research 

3. Develop a Marketing Plan

4. The Bottom Line
K. Legal Issues for Sports and Entertainment

1. Laws and Contracts

2. Unions

3. Licensing

VII. EVALUATION AND GRADE DETERMINATION

A. Sports and Entertainment Marketing

1. Grading is based on earned points divided by possible points.

2. Most tests are objective and graded based on content, logic, reasoning and grammar.

3. Review time is regularly scheduled the day before an assessment.  The textbook and guided notes are the primary resource tool.  There will also be information from a wide variety of sources, therefore, a class notebook consisting of all handouts, graded activities and notes taken from the board or general class discussions should be maintained by each student.  Students are encouraged to take these notebooks home and use them on a regular basis to prepare.

4. Class projects will involve teamwork with other students.  Grades for teamwork will be – to the extent possible – based on both individual and group effort.
5. Class Participation
VIII. ABSENTEEISM 

A. It is the students’ responsibility to take care of any missed work while absent.

1. Students have the number of days absent after returning to complete and turn in all missed work

2. Test make-up will be handled accordingly

3. Any tests or assignments not completed will result in a zero

Grading Scale 2009-2010
A 90-100

B 80-89

C 70-79

D 65-69

F 0-65

WF –Withdrawn Failing

I –Incomplete

NC –No Credit
It is imperative that each student be in class. A student must make-up all work missed within five days. 

Class assessment will be calculated using the following percentages. 

· 25% Test 

· 50% Classwork 

· 25% Quizzes/ projects

STUDENT RECORDS 

·An electronic record will be kept for student grades. 

· Progress reports are provided for the student/parents in the middle of each Semester

· Progress reports will also be sent home throughout the school year. (This is not required from every teacher.) 

· A parent may communicate needs or concerns via e-mail or phone. 

· Report cards will be sent out at the end of each semester, grading period. 

CLASSROOM RULES AND PROCEDURES: 

· Must follow all rules in Beleville High, Student Handbook—especially the Computer Resource Center rules. Emphasis will be placed on the following: 

· · No food or drinks are allowed in the computer labs. 

· · Students must be at their computer when the tardy bell rings. 

· · Students will leave the computer workstations in proper order. 

· · Cheating will not be allowed. 

· · Students are not to change any desktop or network settings. 

· · No Internet Usage unless specifically directed by the instructor. 

· · No games will be allowed in the computer labs. 

· · Place all book bags, purse, and other belongings under desk. 

· · No talking during instructions. 

· · Respect yourself, your fellow student and leave all equipment and books in the good condition in which you found them. 

Consequences for Violating Rules 

· · Verbal warning 

· · Parent contact 

· ·15 minute detention 

· · 30 minute detention 

· · Referral 

** Students with Physical and Learning Disabilities
Any Student with special needs that will affect performance in this class should feel free to make an appointment to talk with me or contact your Guidance Counselor.
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