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Standards

PFL.9.1.12.A.3 Analyze the relationship between various careers and personal earning goals. 

PFL.9.1.12.A.13 Analyze the impact of the collective bargaining process on benefits, income, and fair labor 
practice. 

PFL.9.1.12.B.1 Prioritize financial decisions by systematically considering alternatives and possible 
consequences. 

PFL.9.1.12.B.6 Design and utilize a simulated budget to monitor progress of financial plans. 

PFL.9.1.12.B.8 Describe and calculate interest and fees that are applied to various forms of spending, 
debt, and saving. 

PFL.9.1.12.C.1 Compare and contrast the financial benefits of different products and services offered by a 
variety of financial institutions. 

PFL.9.1.12.D.2 Assess the impact of inflation on economic decisions and lifestyles. 

PFL.9.1.12.D.4 Assess factors that influence financial planning. 

PFL.9.1.12.D.7 Explain the risk, return, and liquidity of various savings and investment alternatives. 

PFL.9.1.12.D.11 Assess the role of revenue-generating assets as mechanisms for accruing and managing 
wealth. 

TECH.8.1.12.B.CS2 Create original works as a means of personal or group expression. 

TECH.8.1.12.C.CS1 Interact, collaborate, and publish with peers, experts, or others by employing a variety of 
digital environments and media. 

TECH.8.2.12.A.1 Propose an innovation to meet future demands supported by an analysis of the potential 
full costs, benefits, trade-offs and risks, related to the use of the innovation. 

TECH.8.2.12.B.CS1 The cultural, social, economic and political effects of technology. 

TECH.8.2.12.C.2 Analyze a product and how it has changed or might change over time to meet human 
needs and wants. 

TECH.8.2.12.C.CS1 The attributes of design. 

Enduring Understanding
Organizations employ a variety of promotional methods to communicate with their target markets.  

Providing information to customers and other stakeholders is vital to initiating and devloping long term 
relationships with them. 

Essential Questions



What is the major task of promotion? 

What gets people interested in purchasing?

Knowledge and Skills
 describe integrated marketing communications 

 demonstrate understanding of the steps of the communication process

 analzye the objectives of promotion

 evaluate the 4 elements of the promotional mix

 describe how word of mouth communication affects promotion

 critique the major criticisms and defenses of promotion 

 

 

Transfer Goals
 

The AIDA concept (Attention, interest, desire, action) helps to provide a structure for approaching problems.

Human beings are reluctant and finding ways to connect with them is the key to success.

Resources
Textbook

    Marketing, 2016. Pride & Ferrell. Cengage Learning

 

Websites

   https://www.w3schools.com/html/

   https://learn.shayhowe.com/html-css/building-your-first-web-page/

https://www.w3schools.com/html/
https://learn.shayhowe.com/html-css/building-your-first-web-page/


   https://www.getvero.com/resources/email-marketing-guide/

   https://www.youtube.com/ 

 

Software

   Notepad++

   Adobe Creative Suite

   Microsoft Excel

https://www.getvero.com/resources/email-marketing-guide/
https://www.youtube.com/%20

