Logo Design Overview

Content Area: =~ Computer Science & Business

Course(s): Math

Time Period:

Length: 9 weeks

Status: Published
Cover

Course Overview

EAST BRUNSWICK PUBLIC SCHOOLS

East Brunswick New Jersey

Superintendent of Schools

Dr. Victor P. Valeski

BOARD OF EDUCATION
Todd Simmens, President
Vicki Becker, Vice President
Susanna Chiu
Robert Cancro
Liwu Hong
Laurie Lachs
Barbara Reiss
Chad Seyler

Meredith Shaw

Course Adoption: 11/17/16
Curriculum Adoption: 11/17/16

Date of Last Revision Adoption: 9/1/2017




COURSE DESCRIPTION

Logo Design & Branding will explore the core concepts of the design process as it relates to the world of
graphic design careers. Students explore concepts like Typography, Color Theory, Movement, General
Aesthetics, and Package Design. The course will delve into the Designer / Client relationship through
interviews, research, and collaboration with other students and classes, culminating in a comprehensive,
custom Design Brief for their “client”. Students will utilize the Adobe Creative Suite to execute their design
ideas, including InDesign, Illustrator, and Photoshop.

Textbooks and Other Resources

Standards

9.3.12.BM.4

9.3.12.AR-VIS.1
9.3.12.AR-VIS.2

9.3.12.AR-VIS.3
12.9.3.MK.9
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VPA.1.1.12.D.1

VPA.1.2.8.A.2

VPA.1.2.12.A.1

VPA.1.3.8.D.1

VPA.1.3.8.D.2

Identify, demonstrate and implement solutions in managing effective business customer
relationships.

Describe the history and evolution of the visual arts and its role in and impact on society.

Analyze how the application of visual arts elements and principles of design communicate
and express ideas.

Analyze and create two and three-dimensional visual art forms using various media.

Communicate information about products, services, images and/or ideas to achieve a
desired outcome.

Use marketing strategies and processes to determine and meet client needs and wants.

Communicate information about products, services, images and/or ideas to achieve a
desired outcome.

Access, evaluate and disseminate information to aid in making marketing management
decisions.

Describe the intellectual and emotional significance conveyed by the application of the
elements of art and principles of design in different historical eras and cultures.

Distinguish innovative applications of the elements of art and principles of design in visual
artworks from diverse cultural perspectives and identify specific cross-cultural themes.

Differentiate past and contemporary works of dance, music, theatre, and visual art that
represent important ideas, issues, and events that are chronicled in the histories of
diverse cultures.

Determine how dance, music, theatre, and visual art have influenced world cultures
throughout history.

Incorporate various art elements and the principles of balance, harmony, unity, emphasis,
proportion, and rhythm/movement in the creation of two- and three- dimensional
artworks, using a broad array of art media and art mediums to enhance the expression of
creative ideas (e.g., perspective, implied space, illusionary depth, value, and pattern).

Apply various art media, art mediums, technologies, and processes in the creation of



VPA.1.3.8.D.3
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VPA.1.3.12.D.2
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TECH.8.1.8.A.1
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TECH.8.1.8.A.CS2

TECH.8.1.12.A.1

TECH.8.1.12.A.2

TECH.8.1.12.A.3

TECH.8.2.8.C.2
TECH.8.2.12.C.2

TECH.8.2.12.C.6

allegorical, theme-based, two- and three-dimensional works of art, using tools and
technologies that are appropriate to the theme and goals.

Identify genres of art (including realism, abstract/nonobjective art, and conceptual art)
within various contexts using appropriate art vocabulary, and solve hands-on visual
problems using a variety of genre styles.

Synthesize the physical properties, processes, and techniques for visual communication in
multiple art media (including digital media), and apply this knowledge to the creation of
original artworks.

Synthesize the elements of art and principles of design in an original portfolio of two- and
three-dimensional artworks that reflects personal style and a high degree of technical
proficiency and expressivity.

Produce an original body of artwork in one or more art mediums that demonstrates
mastery of visual literacy, methods, techniques, and cultural understanding.

Organize an exhibit of personal works of visual art that convey a high level of
understanding of how the expression of ideas relates to the art media, art mediums, and
techniques used.

Analyze the syntax and compositional and stylistic principles of two- and three-
dimensional artworks in multiple art media (including computer-assisted artwork), and
interpret themes and symbols suggested by the artworks.

Generate observational and emotional responses to diverse culturally and historically
specific works of dance, music, theatre, and visual art.

Distinguish among artistic styles, trends, and movements in dance, music, theatre, and
visual art within diverse cultures and historical eras.

Interpret symbolism and metaphors embedded in works of dance, music, theatre, and
visual art.

Evaluate the effectiveness of a work of art by differentiating between the artist’s technical
proficiency and the work’s content or form.

Determine the role of art and art-making in a global society by analyzing the influence of
technology on the visual, performing, and multimedia arts for consumers, creators, and
performers around the world.

Demonstrate knowledge of a real world problem using digital tools.

Create a document (e.g., newsletter, reports, personalized learning plan, business letters
or flyers) using one or more digital applications to be critiqued by professionals for
usability.

Select and use applications effectively and productively.

Create a personal digital portfolio which reflects personal and academic interests,
achievements, and career aspirations by using a variety of digital tools and resources.

Produce and edit a multi-page digital document for a commercial or professional audience
and present it to peers and/or professionals in that related area for review.

Collaborate in online courses, learning communities, social networks or virtual worlds to
discuss a resolution to a problem or issue.

Explain the need for optimization in a design process.

Analyze a product and how it has changed or might change over time to meet human
needs and wants.

Research an existing product, reverse engineer and redesign it to improve form and
function.



Grading and Evaluation Guidelines

Other Details




